
At CIBC, innovation and accountability are at the heart of our

core values – and go beyond delivering strong financial results

to our shareholders. This includes being responsible to our

employees, customers, and the communities where we operate.

CIBC’s goal is to make a positive difference through our actions,

from employee volunteerism and charitable contributions to the

products and services that we provide. 
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Committed to Making a Difference

Our Commitment 

At CIBC,

innovation and

a c c o u n t a b i l i t y

are at the

heart of our

core values –

and go beyond

d e l i v e r i n g

strong financial results to our

shareholders. This includes

being responsible to our

employees, customers, and

the communities where we

operate. CIBC’s goal is to

make a positive diff e r e n c e

through our actions, from

employee volunteerism and

charitable contributions to the

products and services that

we provide. 

Contribution to
Community

We are one of Canada’s

leading corporations, with

operations in Canada, the

United States, and other

parts of the world.  Our

economic role and the

contribution CIBC makes to

the communities where we

operate are significant.

> More on page 2 

Affordable Accessible
Banking 

Our customers want

Affordable Accessible

Banking – and, increasingly,

they want it 24 hours a day,

seven days a week. We’re

responding with innovations

throughout our branch and

electronic banking networks.

The result is more access,

with more convenience, than

ever before.

> More on page 25

Support for Small
Business 

CIBC’s goal is to be the bank

of choice for small business.

We have created a separate

small business unit to focus

on their needs and we are

encouraged by the results.

By year-end 2001, we had

more than 460,000 small

business customers – with a

particularly strong increase

among small office and home

office entrepreneurs – and

more than $16.7 billion in

authorized loans to small

business.

> More on page 32

Contact Us

At CIBC, we are committed,

accountable, and we listen.

> More on page 36

Welcome to our 2001 Public Accountability Statement

To contact us e-mail:
pas@cibc.com

To view online go to:
http://www.cibc.com/pas

To view video go to:
http://www.cibc.com/pas
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We are one of Canada’s leading corporations, with major business operations in Canada, the

United States and throughout many parts of the world.  

The economic role we play is significant.

Corporate Donations

During 2001, we made corporate donations of more than $40 million worldwide, including $22

million in Canada, to thousands of worthy charitable organizations. We also encouraged

employee volunteerism by making donations through our Employee as Ambassador program.

> More on page 3

Employee Initiatives

We supported CIBC employee initiatives such as CIBC Run for the Cure, and CIBC World

Markets Children’s Miracle Day, which generated millions of dollars for their chosen causes.

> More on page 12

Employer of Choice

CIBC offers a wide range of job opportunities and strives to be an employer of choice.

In 2001, CIBC employed more than 42,000 people worldwide (regular workforce headcount),

with the majority of them in Canada. 

> More on page 19

Taxes in Canada

Our taxes to all levels of government in Canada for fiscal 2001 totalled $728 million.

> More on page 24

Contribution to Community
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In 2001, CIBC contributed more than $40 million worldwide,

including $22 million in Canada, to thousands of worthy

charitable organizations. We are proud to work with each of

our dedicated community partners. To g e t h e r, we can make

a diff e r e n c e .

CIBC Donations in Canada, Fiscal 2001* 

CIBC strategically focuses on child and youth related initiatives in the categories shown in the

accompanying pie chart.

Youthvision

Through Youthvision, launched in 1998, we fund hundreds of initiatives each year that help

young people reach their full potential. 

> More on page 6

Employee as Ambassador Program

We encourage our employees’ individual volunteer activities as well. Through our Employee as

Ambassador Program, we will donate up to $1,000 to a not-for-profit organization where one of

our employees is a volunteer. In 2001, CIBC donated almost $300,000 to organizations across

Canada through this program.

> More on page 8

* Funds administered by the CIBC Charitable Foundation and the CIBC World Markets
Children’s Miracle Foundation (approximate allocation)
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Community Support

We support a wide range of additional programs as well – national, regional and community-

based. Here are just a few examples of our contributions in 2001:

• Canadahelps.org: This

new, online vehicle gives

Canadians a convenient

way to donate to their

preferred charities, at no

cost to the charity. CIBC

donated $300,000 and

helped the organization

secure other corporate

support as well.

• Frontiers Foundation: Our

$5,000 donation helped this

national organization

continue to provide off-

reserve housing for needy

aboriginal families.

• Junior Achievement, British

Columbia: We are the sole

sponsor of the BC Junior

Achievement Business

Venture Program Awards,

and donate $30,000

annually toward the

program, which gives

Grade 11-12 students a

chance to develop and run

a classroom-based

business. Many CIBC

Small Business account

managers are volunteer

mentors with the Business

Venture program. In

addition, CIBC’s small

business unit has raised

$250,000 since 1995 to

support other BC Junior

Achievement programs,

including $33,000 in 2001. 

• Black Business and

Professional Association,

Toronto, Ontario: The

BPPA used our $10,000

donation to support its

many initiatives to stimulate

opportunities for the local

Black community, and to

help sponsor the annual

Harry Jerome Awards,

which celebrate’s

achievement’s by Black

youth and adults alike. 

Corporate Donations (continued)
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• World Wildlife Fund: Our

three-year, $180,000

donation supports research

into sustainable

development of Arctic

resources. The particular

focus is a report

establishing guidelines for

the commercial use of

native wild species.

• The Calgary Drop-In

Centre, Calgary, Alberta: In

2001, we paid the first

installment of our five-year,

$100,000 contribution to its

capital fund. The new

facility shelters 630 men

and women by night, and

provides food, medical

care, counselling, skills

development and job

placement services to 800

or more each day. Dermot

Baldwin, executive director:

“This wonderful building

allows us to treat people

with the respect and dignity

they deserve.”

• The Royal Winnipeg Ballet,

Winnipeg, Manitoba: Our

$10,000 donation went

toward First Steps – the

program of works

choreographed and

performed by students of

the RWB School.

• Queen’s University,

Kingston, Ontario: In 2001,

we paid the fourth

installment on our seven-

year, $1.5-million grant in

support of the CIBC

Professorship in

Entrepreneurial Studies in

Knowledge-Based

Enterprises.

• La Maison de soins

palliatifs, Rouyn-Noranda,

Quebec: We donated

$5,000 toward the

construction of this new

facility, the first palliative

care centre for the 40,000

people in the area. Its

financial campaign has

enjoyed “astonishing”

community support, says

campaign president Guy

Lesage: “Everyone from

street musicians to the

firemen have raised money

for us.” 

• Confederation Centre of

the Arts, Charlottetown,

PEI: We again supported

the Confederation Brass

Programme with a $10,000

donation.

• Health charities: Our

contributions, often with a

youth focus, went to such

organizations as the

Arthritis Society ($30,000),

the Canadian Cancer

Society ($20,000), the

Canadian Diabetes

Association ($15,000), the

Montreal Oral School for

the Deaf ($5,000), and the

Foundation Fighting

Blindness ($50,000).
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> Windows Media Player
download centre

• CIBC Youthvision

Scholarship Program: With

our two national partners,

we launched this program

in 1999 and have made a

commitment of more than

$5 million. Each year, 30

Grade 10 students enrolled

in a mentoring program

with Big Brothers and Big

Sisters of Canada receive

scholarship and YMCA

Canada internship support,

valued at up to $35,000.

• Frontier College: Our 2001

donation of $11,000 built

on the previous 1998-2000

grant of $450,000. These

funds have allowed Frontier

College to expand its

nationwide program to help

young people improve their

reading skills, by making it

possible for the College to

recruit and train more

university student volunteer

teachers. Lara Thacker, a

student mentor and

literacy-program

coordinator at University of

Toronto: “I can see the

improvement in the kids we

work with – and I know

they value it too, because

they keep showing up!”

• National Aboriginal

Achievement Foundation:

CIBC contributes more

than $350,000 a year to

support the Foundation’s

national scholarship

program, its Blueprint for

the Future career job fairs,

and its annual Achievement

Awards. Lorre Jensen,

director of education: “We

tell our scholarship

students to aim high, we

know they can do it, and

it’s inspiring to see how

they develop and reach

their goals.”

Youthvision

Though we support a wide range of worthwhile causes, we pay

particular attention to the needs of young people at turning points in

their lives.

Under our Youthvision banner, we fund hundreds of programs each

year – at every level – that help young people make wise choices and equip themselves for a

successful future.

Here are just a few of our activities in 2001:
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• Club des petits déjeuners

du Québec: Our $5,000

donation helped the Club to

provide a good breakfast

each day to 6,000

schoolchildren in 65

schools, province-wide.

Linda Thoms,

teacher/coordinator,

Western Laval High

School: “This breakfast has

worked miracles for my

class. It makes the

difference between being

unable to concentrate and

the ability to succeed,

between skipping school

and turning up every day.”

• Covenant House, Toronto,

Ontario: In 2001, we began

a three-year, $400,000

commitment to this centre

for homeless youth. The

new CIBC Learning Centre

will expand the resources

of the Covenant House

school, which gives the

young people a chance to

equip themselves for a

better future.

• Computers for Schools: In

2001, we gave more than

360 pieces of computer

equipment, worth more

than $53,000, to this

national program that

refurbishes used

computers and donates

them to schools and

libraries. We are the largest

corporate supporter, having

contributed 8,000

computers to date, worth

more than $2 million.

• Evergreen Foundation –

Our $10,000 donation

helped fund the Learnings

Grounds program. Through

this program, students,

teachers and whole

neighbourhoods cooperate

to transform barren

schoolgrounds into healthy,

safe places to play.

• Dalhousie University,

Halifax, Nova Scotia: In

2001, we paid the first of

two installments on our

$100,000 donation to

support research into

adolescent mental health.

• Choose to Lead, Ontario:

More than 350 schools

participate in this province-

wide initiative, which helps

students and volunteer staff

advisors develop

leadership skills they can

use to benefit the school

and its community. We are

the organization’s founding

partner, and donated

$24,000 in 2001. Patti

Zadanyi, teacher / student

council advisor, Hagersville

Secondary School: “The

programs stress the

importance of including

everybody in events, and

I’ve noticed a greater

sense of connection among

us all as a result.”

Youthvision (continued)
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Related Links
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> Adobe download site
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We encourage our employees’ personal volunteerism and celebrate their commitment through

our Employee as Ambassador Program. Under this program, we donate up to $1,000 to each

of the community organizations that they support through their own individual involvement.  In

2001, CIBC donated almost $300,000 to organizations across Canada through this program.

Our hundreds of ambassadors include people like:

Nicole Parrott – personal banking associate, 
Nashwaaksis Branch, Fredericton, New Brunswick

Big Brothers Big Sisters Association, Fredericton

It started with a Bowl-a-thon, says Nicole. She responded to a branch circular seeking

volunteers for this fundraiser for Big Brothers Big Sisters Association, and got hooked. 

She became a mentor, and developed such rapport with her school-time Little Sister that

neither wanted to interrupt their friendship for summer holidays.

“Now I’m her year-round Big Sister.” Each weekend they spend a few hours having fun –

swimming, baking, watching movies. They also walk dogs for the SPCA.

“I’m teaching her to be a volunteer, too.”

Robert Lorange, general manager, commercial banking, 
Eastern Canada, Montréal, Quebec

Fondation Jean Lapointe 

Robert began volunteering with the foundation in 1997, and, because of his fundraising

success, was invited to join the board of directors in 1999, a position he still holds.

“ I t ’s an umbrella body for 42 Québec organizations that fight alcoholism and drug addiction,”

he explains.

“They help a great many people, including many adolescents, with their prevention and rehabilitation

programs. The way I help is to serve as their ambassador to the business community.” 
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Darlene S. Marano, client service manager,
Portage & Huggins Branch, Niagara Falls, Ontario

Royal Astronomical Society of Canada

“I discovered the Society on the Net. It looked like fun, so my daughter and I joined the local

centre,” says Darlene. Soon she was a board member and still is, currently serving as

secretary.

She loves it all: the friendly people, the evening outings far from city lights, the fun of learning

more and helping to answer questions at public Star Night events. (Ask her about Orion: it’s her

favourite constellation.)

“I began with binoculars,” she says. “Now I have my own telescope!” 

Stacey Agecoutay, financial adviser, imperial service, 
Regina, Saskatchewan

Adult Learning Centre

Stacey, a member of the Centre’s Employer Advisory Board, says students connect with him on

two levels. “I’m aboriginal, like many of them, and I got my own first job – a part-time teller

position – through a similar program.”

Fifteen young adults at a time, all high school dropouts, complete a 10-month program of

classroom study, life skills development (such as goal-setting), and internships. Board

members provide one-on-one mentoring.

“Mentors have a profound impact,” says Stacey. “We may be the first people to show any real

interest in what these kids do with their lives.”
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Kathy Coroluick, client service manager,
Southern Saskatchewan

Quota International

When Kathy joined her local Weyburn club in 1991, Quota International was for business and

professional women only. Membership is now co-ed, but the priorities are unchanged: the

hearing-impaired, and disadvantaged women and children.

“We’re active in 14 countries,” says Kathy. “We fundraise for each other’s projects, and we run

our own.”

In Weyburn, that has included educational toys for the library; equipment to allow the hearing-

impaired to participate in public meetings; and support for the new Family Place drop-in centre

for mothers and children.

“What I like best, is that I feel we’re making a difference.”

Brian Sam, senior account manager, project finance division, 
CIBC Mortgages Inc., Calgary, Alberta

Junior Achievement of Southern Alberta

Brian didn’t hesitate when a colleague, back in 1993, suggested he become a volunteer

adviser with Junior Achievement, Southern Alberta.

“I’d been in JA myself in high school, and it did so much for me – in basic business concepts,

team-building skills and personal development.”

Now Brian is lead adviser, coordinating the group of bank volunteers who guide students as

they plan and implement their mini-companies. “The kids are great. They’re full of energy and

ideas, and they really want to learn.”

Employee as Ambassador (continued)

Related Links

Download

> CIBC Employee as
Ambassador Program

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site

To view online go to:
http://www.cibc.com/pas

In This Section

choose a section

Our Public Accountability
Statement includes:

Also in Contribution to
Community:

> Corporate Donations

>>  Youthvision
>>  Employee as 

Ambassador
> Employee Initiatives

> Employer of Choice

> Taxes in Canada



11

Committed to Making a Difference

Karen Volpatti, support officer, Revelstoke Branch, 
Revelstoke, British Columbia

Revelstoke Minor Hockey Association 

Karen takes “hockey mom” to new heights: since 1993, she has been volunteer registrar for

this 146-player association. Her sons still play, her husband still coaches, and she’s still

delighted to be part of it.

“There’s always some new rule to learn, and something new to try – I’ve started registering the

boys online, for example.”

And the boys are the point of it all. “I feel connected to the whole community, but the best part

is seeing the kids develop . . . even in a single year.”

Dennis Robertson, personal banker, Salmon Arm Branch, 
Salmon Arm, British Columbia 

Salmon Arm Curling Club 

“I’ve a passion for the sport,” says Dennis, who is a dedicated curler, a past director of three

other curling clubs, and now a director in Salmon Arm.

“It’s the old cliché – you want to give back to something that gives you so much. I used to look

after the club’s junior program. Now I’m responsible for the building and marketing. Salmon

Arm was just awarded the 2003 provincial playdowns [finals], so I’ll be getting more and more

involved in that.” 
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CIBC is proud to support the volunteer efforts of its employees, who raise millions of dollars a

year for their chosen causes.

CIBC Run for the Cure

The CIBC Run for the Cure is one of the biggest and best-known of these employee initiatives.

The September 2001 Run was the largest ever. It raised a record $10 million for the Canadian

Breast Cancer Foundation, and involved more than 115,000 people in 32 cities – including

some 7,000 CIBC employees, family and friends.

> More on page 14

Children’s Miracle Day

Another major employee initiative, the CIBC World Markets Children’s Miracle Day, is now

international in scope. One day each December, CIBC World Markets and CIBC Wood Gundy

staff, worldwide, donate all their fees and commissions to local children’s charities. During the

2000 Miracle Day, employees raised $25 million globally, including $2.8 million in Canada.

> More on page 16

United Way and More

CIBC employees also donate countless hours to United Way campaigns right across Canada.

And they carry out regional initiatives as well, such as the annual fund-raising conducted

throughout B.C. for the British Columbia Children’s Hospital.
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United Way

While CIBC provides corporate donations to United Way, our employees contribute even more,

through their organizational and fundraising efforts and their own payroll deductions. In 2001,

our national total came to $5.9 million, with the participation and the impact all occurring at the

grassroots level. For example:

• In Winnipeg, Manitoba, a group of Retail Banking employees spent an afternoon shoveling,

raking and packing new crushed limestone pathways for the Mount Carmel Clinic, which

provides health care to inner-city residents. Warren Wagner, general manager, Retail

Banking, says: “We wanted to do more than donate money. Working like that gave us a

strong feeling about being part of the community.”

• In Whitehorse, Yukon, our bank branch got behind the business community’s first fundraising

evening for United Wa y. Six weeks of planning led to a three-hour event with paid admission,

cash bar, games of chance – and more than $3,000 for local United Way projects. Rick Kyle, a

branch account manager who sat on the planning committee, says: “We’ll do it again next year!”

British Columbia Children’s Hospital

Each year, our employees in B.C. stage an annual, province-wide campaign to raise funds for

the British Columbia Children’s Hospital (BCCH).

In six years, they have raised more than $1.5 million. In 2001 alone, 4,000 employees from 170

branches staged 400 local events and raised $225,000. 

One of those branches is in Chetwynd, near Dawson Creek. “There are seven of us in the

branch, about 4,000 people in town – and this year, with our dance and gift baskets, we raised

more than $6,000!” says branch manager Sherri Best.

“Everyone gets behind it, because that hospital is there for all of us. We all know someone who

has been helped by it.”
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The CIBC Run for the Cure is our biggest employee fundraising activity in

Canada – and the country’s largest annual event dedicated to raising money to

fight breast cancer.  It is a cause that CIBC employees take to heart.

The 10th Anniversary CIBC Run for the Cure was held on September 30, 2001.

This was CIBC’s fifth year as the title sponsor.

The 2001 CIBC Run for the Cure was the largest Run ever, breaking records in

both the number of participants and funds raised. It involved more than 115,000

participants in 32 cities across Canada, including over 7,000 CIBC employees,

families and friends. Together they helped the Canadian Breast Cancer Foundation raise more

than $10 million to support the advancement of breast cancer research, education, diagnosis

and treatment.

In addition, CIBC employees take leadership positions in the coordination of the event as

Canadian Breast Cancer Foundation Run Directors.  Thirteen of the 32 CIBC Run sites were

led by CIBC employees in 2001 and over 300 CIBC employees volunteered to help organize

local events.

“You see a disease like this, you’re deeply touched and you want to help,” says Suzanne

LeBreux, the bank’s public relations coordinator for Quebec. She chaired the region’s 2001

campaign, which tripled its 2000 results. “We’re not doctors or researchers, but we can support

their work with our time and energy.”

CIBC Run for the Cure
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Run Sites: 2001 CIBC Run for the Cure – 10th Anniversary Run

CIBC Run for the Cure (continued)

Fraser Valley, British Columbia

Kamloops, British Columbia

Kelowna, British Columbia

Nanaimo, British Columbia

Vancouver, British Columbia

Victoria, British Columbia

Calgary, Alberta      

Edmonton, Alberta

Winnipeg, Manitoba

Barrie/Orilla, Ontario       

Brampton, Ontario

Durham Region, Ontario

Hamilton/Burlington, Ontario

Kingston, Ontario

Kitchener/Waterloo, Ontario

London, Ontario

Niagara Region, Ontario

Ottawa, Ontario

Peterborough, Ontario

Sudbury, Ontario

Thunder Bay, Ontario

Toronto, Ontario

Windsor, Ontario

Montreal, Quebec

Charlottetown, Prince Edward Island

Fredericton, New Brunswick

Moncton, New Brunswick

Saint John, New Brunswick

Halifax, Nova Scotia

Sydney, Nova Scotia

St. John’s, Newfoundland

Yellowknife, Northwest Territories

Video

Related Links

Download

> CIBC Run for the Cure
website

> CIBC Run for the Cure
2001

> Windows Media Player
download centre

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site To view online go to:
http://www.cibc.com/pas
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Each year, on the first Wednesday in December, CIBC World Markets and CIBC

Wood Gundy staff in Canada, U.S., Asia and Europe donate all their fees and

commissions to children’s charities.

On its Miracle Day held on December 6, 2000, CIBC raised $25 million globally,

including $2.8 million in Canada. Since one broker first thought up the event,

back in 1984, it has raised more than $71 million.

These funds are directed back into the communities where they were raised.

The big numbers turn into grassroots help for local and national agencies –

everything from winter boots for children in foster care, to camps for children with special

needs. The CIBC World Markets Children’s Miracle Foundation has three funding focus areas:

Health, Education and Well Being.  Here are a few examples of the types of programs that are

supported:

Health

Rose Cherry’s Home

Located in a rural setting, Rose Cherry’s Home provides a respite for over-burdened families

struggling to care for chronically ill children at home.  Children with medically complex and life-

threatening illnesses are offered life-affirming programs, along with required medical care.

Families are given a chance to spend time with each other in a warm, non-clinical environment.

The Home also offers emotional support to families, which extends into the bereavement

period.

CIBC World Markets Children’s Miracle Day

Video

Related Links

Download

> CIBC World Markets
Miracle Day website

> Miracle Day 2001

> Windows Media Player
download centre

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site
To view online go to:
http://www.cibc.com/pas
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Education 

Ken Dryden Scholarship Awards

For young people who are in the care of social service agencies, the lifelong dream of post-

secondary education may seem out of reach.  After overcoming the various obstacles in their

w a y, many students find that they are unable to meet the final financial demands of tuition costs.

In 1996, the Ken Dryden Scholarship program was launched to help support students coming

out of care who are pursuing a post-secondary education.  To date, 39 students have benefited

from the scholarship program.  Scholarship recipients have been studying social work,

medicine, education, accounting and childcare.

The CIBC World Markets Children’s Miracle Foundation has been a proud supporter of the Ken

Dryden Scholarship program since its inception.

Well Being

The Children’s Aid Foundation - CIBC World Markets Children’s Miracle Fund

To a child in care, the smallest gifts can often be a miracle.  The CIBC World Markets

Children’s Miracle Foundation has teamed up with the Children’s Aid Foundation to create a

special fund that helps children in care realize the dreams of childhood.

The Miracle Fund gives vulnerable children the chance to participate in recreational,

educational and cultural activities that enhance their life and build their self-esteem and sense

of social awareness.  Through participation in an after-school team or club, extra tutoring or

special equipment for physically challenged children, the children are able to experience the

little things that might make a big difference in their lives.

Each year, the Children’s Aid Foundation receives hundreds of requests to help at risk children.

CIBC World Markets is proud to support the Children’s Aid Foundation Miracle Fund, helping to

improve the lives of children in need.

CIBC World Markets Children’s Miracle Day (continued)

Video

Related Links

Download

> CIBC World Markets
Miracle Day website

> Miracle Day 2001

> Windows Media Player
download centre

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site
To view online go to:
http://www.cibc.com/pas
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Kelowna, British Columbia

Vancouver, British Columbia

Victoria, British Columbia

White Rock, British Columbia

Calgary, Alberta      

Edmonton, Alberta

Regina, Saskatchewan 

Saskatoon, Saskatchewan

Winnipeg, Manitoba

Barrie, Ontario       

Hamilton, Ontario

Kingston, Ontario

Kitchener, Ontario

London, Ontario

North Bay, Ontario

Ottawa, Ontario

Owen Sound, Ontario

St. Catharines, Ontario

Toronto, Ontario

Windsor, Ontario

Montreal, Quebec

Quebec City, Quebec

Charlottetown, PEI 

Fredericton, New Brunswick

Saint John, New Brunswick

Halifax, Nova Scotia

Truro, Nova Scotia

St. John’s, Newfoundland

CIBC World Markets Children’s Miracle Day (continued)
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We believe that the best companies are the ones with the best people. That’s why we keep

looking for ways to attract and retain the best people as CIBC employees.

We want to be their employer of choice – for the full range of job opportunities we offer, at

home and abroad. 

CIBC is an equal opportunity employer, and our recruitment initiatives reflect that commitment.

For example, we:

• redesigned our career website to offer job postings, templates, tools and tips;

• participate regularly in career job fairs and other events for students, aboriginal youth, people

with disabilities and other groups of particular interest to us; and

• have a Global Hiring Policy, to ensure that the same high, fair standards are applied

throughout the bank and its subsidiaries. 

Employees at CIBC

Once we have hired good people, we support them with a wide range of policies and

programs. We:

• develop employee skills through an expanding range of courses at CIBC’s Retail University,

and through tuition assistance for career-related studies off-site;

• offer initiatives, such as the Work and Lifestyle program, to help employees balance their

professional and personal interests; and

• encourage their desire to give back to the community through volunteer activities.

> More on page 20

Employment in Canada

CIBC employs individuals in every province and territory across Canada

> More on page 22

Employer of Choice

Video

Related Links

Download

> CIBC Careers 

> Committed to Excellence

> Windows Media Player
download centre

> Public Accountability
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> Adobe download site
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Our employees come to us in different ways, and work with us in different ways. Here are a few

of them – and some of the things we do to support them.

Steven Janz, small business account manager, Grande Prairie, Alberta

When the bank hired Steven straight from university in May 2001, he had already begun work

on his Canadian Securities Course (CSC) designation. 

CIBC soon offered this new employee the fast-track way to complete the course – in two

intense weeks, instead of the up to seven years of part-time study permitted by the sponsoring

body, the Canadian Securities Institute (CSI).

He spent those two weeks in Calgary with 16 other CIBC employees. They studied Monday to

Friday under a CSI instructor, and wrote the exams in two Saturday-morning installments. “Our

salaries continued, our expenses were covered – all we had to do was study,” says Steven.

It paid off. Steven passed, and immediately started work on the next in the trio of designations:

Professional Financial Planner (PFP). After that?, Certified Professional Planner (CFP).

He likes the emphasis on further qualifications. “It’s a really good idea. We learn so much, and

it benefits our clients.”

Marsha Miedema, personal banker, Exeter, Ontario

From Marsha’s perspective, she joined CIBC at just the right time. “I arrived in August 1999.

Since then I’ve seen the bank put more and more emphasis on training, and I really appreciate it.”

Her own training pattern during 2001 illustrates the approach – frequent mini-courses that allow

employees to keep learning, without the disruption of an extended absence.

The courses ranged from loan procedures and mortgage products to customer relations, but

Marsha thinks all these different content areas have one thing in common.

“The attitude is: This is what our customers tell us they want, so we’re going to respond.” She

adds, “It makes perfect sense. The world keeps changing, and we’re going to change with it.”

Employees at CIBC In This Section
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Mario Ros, business monitoring specialist, Toronto, Ontario

One of the first things Mario liked about CIBC was the “straight-forward” way he was treated

during his first job interview.

That’s because he is visually impaired.  “I already had some call-centre experience, but the

interviewer didn’t promise me a job. She just said she’d check out the possibilities and arrange

for me to meet a few people.”

After a meeting, Mario and the bank agreed to give each other a three-month trial run. The deal

fit Mario’s philosophy perfectly: “You can’t just say, ‘I need a job because I’m disabled.’ You

have to say, ‘I deserve a chance to show I can do it.’”

That was in 1990. Since then, his growing expertise has earned him a series of promotions,

and CIBC continues to invest in the technological enhancements that allow Mario to make full

use of his skills.

“I have to produce, just like everybody else. And that’s how I want to be treated -- just like

everybody else.”
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CIBC is one of Canada’s major employers. In 2001, we had more than 41,000 employees

across the country (full-time and part-time), and also employed more than 4,000 people on a

contract or casual basis. 

Jobs at CIBC offer a wide range of career opportunities in everything from technology and e-

commerce to investment banking and head office functions.  There are thousands more

positions in branch banking, wealth management, and our telephone banking call centres,

including our newest call centre in Fredericton, New Brunswick that opened in early 2001.

During the year, we paid out $2.78 billion in salaries and benefits to our Canadian workforce.

Part-time employees receive equivalent benefits and are paid on the same basis as full-time

employees.

In addition, we supported thousands more jobs indirectly – in every sector from janitorial

services to high-tech consultants – through the money we spend on outside goods and

services. The 2001 total was approximately $2.7 billion worldwide, with nearly $2 billion of it

spent in Canada. 
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Employment in Canada (continued)

Employment as at October 31, 2001

CIBC Consolidated

Province Full-Time Part-Time 
Employees Employees

British Columbia 2,873 1,421 

Alberta 1,997 1,180 

Saskatchewan 792 550 

Manitoba 663 473 

Ontario 21,330 4,092 

Quebec 2,202 966 

New Brunswick 545 119 

Nova Scotia 1,064 269 

P.E.I. 67 55  

Newfoundland 184 72 

NW Territories 64 12

Yukon 38 9

Nunavut 4 1

Total Canada 31,823 9,219 
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In fiscal year 2001, CIBC’s tax expense to all levels of government in Canada was $728 million. This total consisted of $279

million in income taxes, $98 million in capital taxes, $147 million in payroll taxes (employer portion), $5 million in business taxes,

$23 million in property taxes, and $176 million in GST and sales taxes.

Taxes - CIBC Consolidated

For the Fiscal Year ended October 31, 2001

Federal Government

Income Taxes * (in 000’s) Capital Taxes (in 000’s)* Other Taxes ** (in 000’s)

$182,627 – $209,855 

Provincial Governments

Income Taxes (in 000’s) Capital Taxes (in 000’s) Other Taxes ** (in 000’s)

British Columbia $5,934 $17,498 $8,132 

Alberta $6,554 $3,527 $1,946 

Saskatchewan $788 $6,276 $2,103 

Manitoba $593 $4,747 $3,377 

Ontario $72,588 $49,733 $107,000 

Quebec $8,262 $9,725 $16,989 

New Brunswick $215 $1,251 $93 

Nova Scotia $1,166 $3,283 $249 

Prince Edward Island $60 $445 $203 

Newfoundland $326 $1,607 $318 

Territories *** $124 – $27 

* Federal capital taxes are included in the Federal income tax balance

** Other Taxes includes payroll taxes (employer portion), business taxes, property taxes, and GST and sales taxes

*** Yukon, Nunavut and Northwest Territories

Taxes in Canada, Fiscal Year 2001
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Our customers want Affordable Accessible Banking – and, increasingly, they

want it 24 hours a day, seven days a week. We’re responding with innovations

throughout our branch and electronic banking networks.

Branches

As life becomes more complicated, our customers’ needs and banking habits are

rapidly changing.

> More on page 27

President’s Choice Financial

Customers enjoy no fee, daily banking, plus the convenience of doing their banking online, by

telephone, at a pavilion, and through President’s Choice Financial and CIBC bank machines.

> More on page 28

ABMs

At fiscal year-end, we offered customers the largest ABM network in Canada.

> More on page 29

Special Needs

In the process, we always recognize that some customers have special needs, and we work

hard to meet their needs.

> More on page 30

Affordable Accessible Banking 
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Related Links

Download

> President Choice Financial
website 

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site To view online go to:
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More Access, More Convenience

Here are some of the smart, simple solutions we introduced in 2001:

• Faster branch banking: We invested $175 million in branch technology upgrades to make it

easier for our staff to serve their customers.

• More branch banking hours: We extended weekday hours at 150 locations nationwide, and

introduced Saturday hours at 83.

• Simpler, more affordable accounts: We now offer one savings account, the Premium Growth

Account, and one chequing account, the Waive account. Both of them can pay interest, and

the Waive account offers no-fee, daily banking (with a $1,000 balance).

• A more affordable mortgage: We introduced the CIBC Better Than Prime mortgage – the rate

is guaranteed to be at least 0.25% below the current mortgage prime rate.

• More ABMs, with added functions: We expanded our network to more than 4,400 machines,

and added functions so customers can do much more of their banking through an ABM.

• Easier online banking: We revamped our PC Banking and Investor’s Edge websites.

• Faster, more powerful telephone banking: We introduced speech-recognition technology (a

first in Canadian banking), and, to meet growing demand, opened a fourth call centre.

• More banking choice: Through Amicus, we continued to expand our electronic retail banking

offer. We now have more than 200 President’s Choice Financial pavilions operating in

grocery stores across Canada (under our strategic alliance with Loblaw Companies Limited).

Affordable Accessible Banking (continued) In This Section
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As life becomes more complicated, our customers’ needs and banking habits are

rapidly changing.

More and more, they are complementing their personal in-branch banking with

electronic transactions. Their time is at a premium, and they like to decide for

themselves when, where and how they do their banking.

We are adjusting our traditional and electronic networks to fit the new pattern of

demand. Some branches where use has dropped significantly may be closed. In

2001, we opened three branches and closed 27, for a year-end total of 1,170. 

When we close a branch, we take steps to protect the interests of the community, customers

and employees involved:

• We provide six months’ notice for a rural closure, four months’ for an urban one.

• We consult with the community, and keep them informed of each step being taken.

• We work with individual customers or groups to identify their needs and what we can do to

help.

• We help staff find equivalent new positions within CIBC. In 2001, every employee who was

affected by a branch closing and wanted to continue working did so.

Branches

Video

Related Links

Download

> Branch locator 

> Technology Upgrades

> Windows Media Player
download centre

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site
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Through Amicus, we continued to expand our electronic retail banking offer. We

added 444,000 new customers in North America during the year, up 97 per cent

from the previous year.

Under our strategic alliance with Loblaw Companies Limited, we now have more

than 200 pavilions operating under the President’s Choice Financial brand

across Canada. 

The customer base for President’s Choice Financial grew 78 per cent during the

year, and customer satisfaction is in excess of 75 per cent -- well above industry

benchmarks. These customers enjoy no-fee, daily banking, plus the convenience

of doing their banking online, by telephone, at a pavilion, and through

President’s Choice Financial and CIBC bank machines.

President’s Choice Financial In This Section

choose a section

Our Public Accountability
Statement includes:

Also in Affordable Accessible
Banking:

> Branches

> President’s Choice
Financial

> ABMs

> Special Needs

To view a list of PCF Pavilion
openings and closings go to:
http://www.cibc.com/pas

Download

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site



29

Committed to Making a Difference

We expanded our ABM network in 2001, closing 167 locations but opening 259, for a net gain

of 92. At fiscal year-end, we offered customers the largest ABM network in Canada – with more

than 4,400 machines (including those branded as President’s Choice Financial, Amicus and

Ready Cash). 

As well, we added some new functions to all CIBC/Amicus bank machines. Our customers can

now access 10 transaction accounts per card and five CIBC credit cards, which means they

can do a lot more of their banking right at the ABM.

ABM Installations

For the fiscal year ending October 31, 2001

ABM Closings

For the fiscal year ending October 31, 2001

ABMs

Related Links

Download
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> Public Accountability
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We’re determined to make CIBC a far more customer-focused organization, and that goal

includes responding to customers with special needs.

Senior citizens, people with disabilities, individuals with modest income and newcomers to the

country – we want them all to benefit as we continue to enhance our banking services.

Here are some of the things we did in 2001 – nationally, regionally or as a local initiative – to

respond to these customers’ needs:

Special Needs 

• Telephone banking: We

introduced speech

recognition technology (a

first in Canadian banking)

which benefits customers

with visual or physical

limitations. As well, we

handled more calls through

our TTY service – teletype

devices that use written

text to provide hearing-

impaired customers with

direct, 24/7 access to all

telephone banking benefits.

CIBC’s TTY number is 

1-800-465-7401.

• Wheelchair access to

branches: CIBC policy is to

make all new branches

fully wheelchair accessible,

and to retrofit existing

branches whenever a new

entrance or significant

other addition is being

provided. In 2001, 22

branches were renovated.

• Handicap parking: Our

Lindsay, Ontario, branch

had already dedicated one

customer service

representative to the needs

of senior clients. In 2001, at

staff request, the city

designated the nearest

parking spots in the lot

outside their door as

handicap parking. Krista

Murray, branch manager,

says: “It’s a little thing, but

it makes a big difference

for our clients.”
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• Fraud awareness: We

donated $5,000 and

volunteer time to help the

Kerby Centre in Calgary,

Alberta prepare materials

and a presentation they

use to teach seniors how to

avoid being victims of

fraud. In addition, bank

staff sharpened their ability

to watch for signs of

potential fraud in order to

protect their clients.

• Visits to seniors: Some

branches visit near-by

senior citizens’ residences

to explain the benefits of

telephone banking and

ABMs, and demonstrate

how to use them. In

Labrador City,

Newfoundland, for

example, a large number of

senior clients have

converted to telephone

banking as a result.

• Large print cheques, Braille

statements: Both are

available nationwide, at

customer request.

• Electronic fund transfer

(EFT) of Social Assistance

Benefits: We participated in

a province-wide pilot

project in Manitoba, in

which the provincial

government transferred

social-benefit funds

electronically to bank

branches. Recipients

gained faster access to

their money, with greater

personal safety and lower

fees.

• The Waive Account: We

introduced our low-cost,

daily banking Waive

account. It offers 12

transactions a month for a

monthly fee of just $4.00 –

and with a balance of

$1,000, customers pay no

fee at all.

• Community Banking

Projects – Toronto, Ontario:

Our Parkdale and

Jane/Finch branches

worked with local

community groups to help

immigrants and low-income

individuals become

comfortable with banking

and learn how to benefit

from it. As well, all

branches display an

information sheet to help

customers understand how

to open a personal bank

account or cash a

government cheque –

customers don’t need to

make a deposit or be

employed to use these

services.
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CIBC’s goal is to be the bank of choice for small business.

We have created a separate small business unit to concentrate on their needs,

and we are encouraged by the results.

At year-end 2001, we had more than 460,000 small business customers – with

a particularly strong increase among small office and home office entrepreneurs

– and more than $16.7 billion in authorized loans to small business.

During the year, we focused on ways to provide these customers with the kinds of

account relationships, access to credit and convenience they want.

Here are some examples:

bizSmart

bizSmart expanded its presence from 11 bizSmart Centres in select STAPLES Business Depot

stores, to 50 Centres in five provinces. bizSmart offers no-fee, daily banking and is Canada’s

first banking offer designed especially for the small office / home office entrepreneur (including

companies with up to four employees).

> More on page 33

Access to Credit

Among other initiatives, we formed the first Canadian alliance with Wells Fargo Bank, to

provide small business with additional credit options, and we made it faster and easier to apply

for a $10,000 - $100,000 CIBC Small Business Credit Edge loan.

> More on page 34

Business Advisory Teams

In major urban markets, we have implemented three-person business advisory teams to meet

the business and personal needs of small business owners. Customers enjoy strong

relationship continuity, and access to a broad spectrum of business expertise.

Support for Small Business 

Related Links

Download

> CIBC Small Business:

> Public Accountability
Statement (Adobe Acrobat)

> Adobe download site

To view online go to:
http://www.cibc.com/pas

In This Section

choose a section

Our Public Accountability
Statement includes:

Also in Support for Small
Business:

> bizSmart

> Access to Credit



33

Committed to Making a Difference

Developed by CIBC, along with STAPLES Business Depot, bizSmart is the first

banking offer to meet the financial and informational needs of Canada’s small

office / home office entrepreneurs (SOHO)  – a category that includes

businesses with up to four employees.

Since the business and personal needs of these clients are often intertwined,

bizSmart addresses them both.

bizSmart offers its SOHO members:

• no fees on daily banking transactions 

• free cheques

• instant credit decisions

• a no annual fee Business VISA with rates as low as prime + 1.5%

• no fees on an unsecured Line of Credit up to $100,000

• a complementary suite of personal banking products

• one of the country’s largest online business knowledge centers with small business

management articles, tools, tips and templates

• preferred member benefits with leading brand name companies such as STAPLES Business

Depot, Federal Express and NEBS

In 2001, another 39 Centres were opened in select STAPLES Business Depot stores for a

national total of 50.  bizSmart now has locations in five provinces: Ontario, Manitoba,

Saskatchewan, Alberta and British Columbia.

bizSmart 
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We are working hard to attract more small business customers, and to provide them with faster,

more convenient access to a range of credit options that fit their needs.

By year-end 2001, we had more than 460,000 customers. We were proud to see

a particularly strong increase among small office and home office entrepreneurs

– a group that has not always felt well supported by the country’s financial

institutions. 

As at October 31, 2001, we had $16.7 billion in authorized loans to small

business, representing more loans with more customers than in 2000.

Initiatives

During the year, we introduced some new products and services, and enhanced others. Our

goal is to provide customers with simpler access to a broader range of credit options. Here are

some of our initiatives:

• Wells Fargo alliance: Our new loan referral program with Wells Fargo Bank gives consenting

loan applicants access to another credit option – without filling out another form. We are the

first Canadian bank to form an alliance with Wells Fargo, the biggest lender to small

business in the U.S.

• Small Business Credit Edge: We streamlined the application form, reduced the information

required, revised the scorecard to rely more on personal credit history than business

information, and expanded the offer to agricultural businesses. 
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Access to Credit (continued)

Initiatives (continued)

• Pre-Qualified Credit Offer: We conducted three direct marketing campaigns, offering a total of

$637 million in pre-approved or pre-qualified unsecured credit to 20,000 of our small

business customers. Two of the campaigns involved our Small Business Credit Edge, and

the third, our Small Business Overdraft.

• Niagara Growth Fund: We invested $1.2 million in this small business venture capital fund –

an innovative community/bank/government pilot project in the St. Catharines area of

southern Ontario.

• Aerogold VISA Card for Business: Now, there’s an Aerogold card designed for the Canadian

small business community – all the Aerogold features, plus an interest rate and credit limit

that fits business owners’ needs, and a flexible line of credit.

• bizSmart no annual fee Business VISA: Introduced in December 2000, this business VISA

card has no annual fee and rates as low as prime + 1.5%.
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To contact us e-mail:
pas@cibc.com

At CIBC, we are committed, accountable – and listening. Our goal is to make a

positive difference, and to do that, we must keep up with the evolving needs and

preferences of our customers, employees and home communities.

If you have a comment or suggestion, or would like to receive a copy of our

Public Accountability Statement, contact us.

E-mail: pas@cibc.com

Call: 1-800-465-2422
(TTY service 1-800-465-7401)

Write: CIBC Public Accountability
Commerce Court North, 10th Floor 
25 King Street West
Toronto, Ontario
M5L 1A2
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You can obtain our Public Accountability Statement by: 

Visiting our Web site at www.cibc.com/pas  |  E-mail: pas@cibc.com  |  Telephone: 1 800 465-CIBC (2422)  |  Fax: (416) 363-5347 

Write to:

CIBC Public Accountability Statement

25 King Street West

Commerce Court North, 10th Floor

Toronto, Ontario M5L 1A2

TTY: 1 800 465-7401 (teletype device for the hearing impaired)




